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Category 2: Product Award

Part 1: Introduction

(1-2 pages maximum – Arial 11)

Please specify if you have already participated in the European Business Awards for the Environment

               Yes                 No

If yes, please give: Year/s: ________________

Award category/ies: _____________

Title of previous proposal/s: _____________

What status was the company granted at the national level competition? 

Winner

Runner-up 

Special commendation 

Specify one or more sources where this information can be verified (website and/or contact details): 

Name of proposal:

Company:

Micro, SME, Major Corporation:

Address:

Country:


Contact person:

E-mail:

Telephone:

Specify if you have included any supporting materials in annexe to this entry form:

      Yes                 No
If yes, please mention the name and the type of the annexe/s (CD-ROM, brochure, .pdf document, other):

Annexe 1: _______________

Annexe 2: _______________

Annexe 3:________________

· Short description of the proposal:

· Phase of development (prototype/on the market/international):

· Main benefits and significance:

Product Award

 

Part 2: Application Form

 (4 pages maximum incl. summary – Arial 11)

Summary: (One page maximum)
1. Please provide the following:

(a)  A summary of the circumstances leading to the development of the new product or service;

(b)  Details of the specific innovative elements that distinguish this product or service from its predecessors or others already on the market; and

(c)  Evidence that the product or service performs at least as well as a comparable alternative and meets relevant safety standards.

2. Please provide clear, detailed and quantified evidence of the environmental benefits of the product or service, over and above a comparable alternative, measured over the complete cycle. These should be stated in terms of:

· energy and material inputs

· waste generation

· emissions to air, water and land

3. Please provide evidence of the expected contribution to be made by the new product or service to the organisation’s overall financial performance (e.g. through sales performance data or credible sales projections, with an estimate of the potential market size).

4. What commitment exists, within your organisation, to the further development and/or marketing of the new product or service?

5. What consumer need(s) are met by the product or service?

6. What wider social benefits can be expected to arise from the production and consumption of the product or service (e.g. improved quality of life; security of employment; local economic development; consumer safety)? 

7. What potential is there for the innovative aspects of this product or service to be replicated

elsewhere?

8. Impact on biodiversity:
 Does your activity contribute positively to the protection, sustainable use or restoration of biodiversity? If yes, please mention:

· Which ecosystems/habitats/species are positively influenced by your activity?

· What is the impact on biodiversity of your action?

· How sustainable is it?

� Biodiversity is the variability among living organisms from all sources including, inter alia, terrestrial, marine and other aquatic ecosystems and the ecological complexes of which they are part; this includes diversity within species, between species and of ecosystems. In other words, biodiversity is indigenous nature in all forms; it is made up of all living organisms. That means all the ecosystems with all the plants, animals and micro organisms living in them, but also the genes of these species and the links between them.





